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Marketing Ethics
Introduction
[bookmark: _GoBack]Businesses aim to make aprofit. However, in the modern world, this profit should not only be made for the business alone, but for all the stakeholders. At a functional level, the management of a business is making decisions. These decisions concern the best actions that should be undertaken by the organization. The decisions revolve around what is good, bad, right, or wrong for the organization’s interest. The decisions made by the organization’s management are communicated to the customers who are the end users of their products in the form of marketing communication. In marketing, these communications are done with the aim of informing, retelling, and persuading the potential customers to purchase the products. Therefore, the process of persuading customers to make purchases should not cross the line to become unethical, which might bring about discrimination in the society. This paper aims to analyze the “fair and handsome” advert which is deemed unethical. 
What do you find unethical about the advertisement and approach taken
The “fair and handsome” advert is unethical. Its main target is the Indian society’s stereotyping characteristic of the fair-skinned dark-skinned people as superior to the dark-skinned people. Although this kind of stereotype exists in the society, exploiting this by coming up with an advert is a major ethical issue that should be addressed. The Advertising should aim at educating the audience about a product or service. Instead, this advert strengthens the belief that those who are successful in the society are those with fair skin. Therefore, for one to be successful like Shah Rukh who is a movie star, the advert recommends that you should use the cream. Making use of negative stereotypes like this should not be practiced by business when selling their products. For instance, before making the advert, the company should have considered how the dark-skinned people in the country would have reacted to this advert. If the people who have dark skins in the country are made to feel more inferior due to the increased sales of Fair and Handsome cream, then the practice is not right. Moreover, it is not ethical to favor theuse of physical characteristics of a person when advertising. In this case, it is unethical for the company to use skin color as a way of promoting Fair and Handsome cream. 
The “fair and handsome” advert does not give fair equality and opportunity for all in the society. This advert does not adhere to this core principle of advertising. However moral the adverts’ goals of educating the audience might be, the advert is still reinforcing the stereotype of a certain group that being dark-skinned is mediocre. This is an act of ignorance since they are making the consumers of the product ignore the distinctiveness of each individual in the society. Although the ad is only reflecting on the societal norms that exist in India, such an advert can result in increased inequality opportunities for the dark-skinned color people in the country. All adverts should give fair equality and opportunity so that every individual can be in a position to explore and exploit his/her full potentials. Although culture contributes a lot when designing an advert, the rights of a person supersede culture. 
Why do you think this approach was used? Discuss in detail
The aim of using this approach was to utilize cultural diversity and values in the Indian Society. India is a country that represents a unique incorporation of cultural, religious, and social stereotypes and stigmas. The ‘fair and handsome’ advert which is one of the many examples of stereotype adverts that appear in the country’s leading national televisions and newspapers shows that the belief ‘fair is beautiful’ is deeply rooted in the culture of Indians. Actually, the origin of this culture can be traced back to the country was colonized by Britain. During this time, the Brahmin priestly class that was considered pure was associated with whiteness while the inferior Dalits and Shudraswere associated with filth or blackness. Comparing this to the current image of India, the society remains to be glued with a fairness frenzy that is being fuelled further by other factors like the Indian film industry (Bollywood) and cream adverts that claim to be lightening the skin. Three decades ago, the Indian obsession with fair skins made the consumer giant Hindustan Lever (HLL) leverage the business opportunity in the country successfully. Therefore, this advert is situated in the context of the Indian culture. 
Has the visual actually represented the truth? Why 
The visual has not actually represented the truth. Stereotyping people based on their color is not universally accepted. The equality of all people in the society should be upheld. It should be one of the most important principles that should be entrenched in the moral frameworks of all organizations. When racial discrimination occurs, equality is denied to a certain proportion of people. Increased racial discrimination in adverts can result in conflict and intolerance. This is because the people who are discriminated against resist being treated as inferiors. The success of people should not be judged based on the color of their skin. Every promoter of a product has an obligation to culture and society. The obligation of the promoter should be founded on the culture of the target customers. This kind of instances of cultural or social beliefs can be avoided by advocating for fair equality of opportunity for all in the society regardless of their physical characteristics.  
Humiliating people based on their race is entirely immoral, and it is unethical does not represent the truth. Instead, it is an act of harassing people based on their physical characteristics. Therefore, various steps should be taken to mitigate these types of discrimination which result from misinformed adverts. An organization that takes part in racial discrimination is disgraceful and does not practice its obligations to corporate social responsibility. With globalization, actions like this are horrible. Companies should be striving hard to educate their customers on the importance of national unity which resultsin the growth of business and the economy. 
What would you do differently to sell this product or service in order to make the persuasive appeal ethical?
The idea of advertising a product is to generate or increase the consumer acceptance of the product that is being promoted. In an attempt to achieve this objective, marketers can use a wide range of advertising approaches that are ethical in the society. According to marketing research, there are seven advertising techniques; fear, scarcity, music, rationality, sex, emotion, and fear. One can use one tactic or combine some of them to deliver their message to the crowd in the best way possible without creating any form of discrimination in the society. The idea behind making good adverts is to become more popular in the market and generate recall. However, this kind of popularity in a competitive market does not come easily. One has to work hard and make wise decisions.  Therefore, the best combination of advertising technique that can work best in India to promote this product is using music. In India, people love music which is part of their culture. In essence, advertising should shape and reflects cultural values and norms. 
The general public relies heavily on advertising to gain information about services or products. Advertising should act as an educator. Therefore, this advert should be designed in such a way that it gives true information about the product. By doing this, the advertiser will be playing his/her role of telling the truth to the consumers who are seeking knowledge in the advert. The ethics of reflecting truthfulness in an advert depends on what the potential customers who are the audience, in this case, expects or knows. Therefore, to make an effective advert, the marketer should not take advantage of the viewer’s ignorance or fail to meet the expectations of giving true information. The advert should be based on the concept of utilitarianism which states that any action taken should be aimed at providing maximum good for all. The advert should not neglect a small proportion of the audience. This minority group may fail to understand the true element in the advert. Although this is allowed in advertising a large number of the population is satisfied, the damage caused to the small group cannot be neglected.  According to the theory of justice, a society that is all inclusive should be morally acceptable. Therefore, the advert should be designed in a way that it obeys the law and the ethical customs of the Indians. 
Conclusion
Human beings are distinct, but they become successful when in groups and not alone. The several ethical and moral contexts also embody this. The Indian culture emphasizes on the standing of various duties and relationship among people. The problem arises when an advert target consumers as a group of people without considering their distinctiveness. In the case of the“fair and handsome” advert, the message being given to the consumers is having a fair skin leads to success, since that is what people believe. This advert reduces the distinctiveness of an individual especially men who have dark skin. The adverts set a standard of fair-skin as a route to leading a successful life while making men with dark skin look undesirable in the society and with the need to improve. Allowing advertisers to advertise freely without any moral or ethical standards can harm the competitors and the consumers at large. Therefore, when advertising, ethical issues should be considered to ensure that the advert does not cause harm anyone in the society. 



